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The cloth line industry has been hit hard by the crisis brought about by the Covid-19 Pandemic. The has been a general drop in sales as people have opted to shop for longer lasting clothes as opposed to what’s trending. This has largely been because most people stayed indoors rather than going to parties and events. (Zhao, 2021). Majority of cloth line businesses have had to adjust their business to accommodate online shopping of their products in order to stay competitive in this new world. The manufacturers have also had to consider making clothes with protective wear like face masks and shields that the people will wear in mind. Top brands have also had to come up with creative designs for “fashionable” protective wear.
The Covid-19 pandemic also brought with it a sentiment in regards to sustainability. (Granskog et al., 2021). There has been a paradigm shift in how consumers want their clothes made. More and more people prefer their clothes made with the least impact to the environment. It is however not all gloom and doom for the industry. In 2020, the textile industry was valued at $1,000.3 billion (Textile market size: Industry analysis report, 2021-2028). It is expected to grow with a CAGR of 8.0% from 2021 to 2029 (Research and Markets, 2021). The increase in market value may be due to certain factors like technological and engineering developments, as well as the shift to online and over the counter shopping. 
Synthetic polymers have been a huge advancement in the sector, since they are strong and have a wide range of usability. They have also come in place of the synthetic fibers, which are less common due to concerns about the environment. The shift to online and over the counter shopping has also led to a boom in sales after lockdown rules were eased. This shift seems to be permanent since more people prefer the hustle-free nature of online shopping as opposed to the traditional method of visiting the physical store to do shopping. The online presence of the textile industry can be compared to few other industries out there. The use of social media to advertise and make personal recommendations have brought in 43% of sales (Smales, 2020). Personalized advertisements and messages also led to an estimated 75% of sales in the industry (Smales, 2020).
GAP – WOMEN’S CLOTHING
Gap utilizes the social media platforms to expand their market outreach and boost sales of their merchandise. The company uses Facebook to create a community of loyal customers , where they are engaged in activities that promote the brand while keeping the community tight knit (Unmetric, Social Media Analytics & Intelligence Dashboard by Unmetric). This has led to the company having a followership of more than 9.2 million active users on Facebook. The company also utilizes the Twitter and Instagram face to post promotional content, that has earned them over 30,000 likes through the interactions (Unmetric, Social Media Analytics & Intelligence Dashboard by Unmetric).
Athleta, a company acquired by Gap that deals in women’s activewear, launched its first Tv ad in 2016 (History). Gap and Old Navy made flagship product launches in 2017, in the New York Square (History). Also in 2017, Gap made the ‘90s’ Archive Reissue’ debut, to issue out the iconic wear from the 1990s (History). Gap launched the men’s lifestyle brand in 2018 (History). Athleta signed its first professional athlete, Alysson Felix, on a sponsorship deal in 2019 (History) [This deal leveraged sponsorship]. Jenie and Jack, a children’s clothe store, was acquired by Gap in 2019. Gap launched on Walmart officially in 2021 (History). Gap also signed Simon Biles, a professional athlete, on a sponsorship deal in 2021 (History). [Signing a sponsorship deal with Simon Biles leveraged sponsorship].
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